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Introduction 
As the number of survivors of Nazi persecution and witnesses to the Holocaust diminishes, the 

imperative to find innovative methods for preserving their memories for future generations becomes 

increasingly urgent. This task is essential not only for continuing to educate future generations about 

the atrocities of Nazi persecution but also for safeguarding the memories of its victims. Personal 

documents such as diaries, letters, reports, testimonies, and paintings provide invaluable insights into 

the diverse experiences of Nazi persecution, offering a nuanced understanding of this complex 

history through the eyes of those who endured it. The preservation of these crucial elements of 

European cultural heritage serves a dual purpose: it combats the erosion of collective memory while 

ensuring these narratives remain relevant in contemporary discourse. 

Digital technology plays a pivotal role in this endeavour, enabling novel approaches to 

exploring these sources interactively and fostering innovative methods for searching, analysing, and 

curating digitised heritage materials. The development of interactive platforms that facilitate 

engagement with the past—whether in memorials, classrooms, or homes—lies at the heart of the 

MEMORISE initiative. However, to effectively disseminate the stories of Nazi persecution to a broad 

and diverse audience, it is necessary to expand our outreach beyond traditional educational settings 

and the dedicated users of historical apps. At the core of the MEMORISE social media concept 

outlined in this report is the understanding that it is not merely a tool to promote our applications or 

digital tools, such as 3D models, but rather a project in its own right. Its primary purpose is to spark 

curiosity among European younger audiences, specifically those between the ages of 16-20, by 

engaging them with compelling stories that draw from MEMORISE material rather than showcasing 

our technical achievements. However, it will also serve as an entry point to the applications that are 

at the centre of the MEMORISE project, providing a bridge between our storytelling on social media 

and the deeper, interactive engagement our digital tools offer. For advertisement and promotion, 

particularly within academic and professional circles, a separate MEMORISE Instagram account has 

been created next to accounts on X, Mastodon, Bluesky, and Threads, ensuring that the two 

objectives—audience engagement and professional outreach—remain distinct and complementary. 

 We must firstly acknowledge the reality that many people today acquire knowledge and 

understanding of the world to a large extent through social media platforms, particularly the younger 

generations. Consequently, the past five years have witnessed a notable increase in the efforts of 

memorials, museums, and individuals to create content that educates the public about the Holocaust 

and commemorates its victims on digital platforms (e.g. Manca, 2021; Ebbrecht-Hartmann & Divon, 

2023). Through these efforts, audiences are not only actively engaging with accounts from 

memorials, museums, or content creators but also encountering Holocaust-related content 

incidentally on social media. In line with this, MEMORISE seeks to develop a social media strategy 

that effectively communicates MEMORISE content to a primarily younger, digital-native audience, 

specifically those between the ages of 16-20. Our social media concept focuses on creating site-

specific content for the existing social media accounts of partnering institutions, Bergen-Belsen 

Memorial, Westerbork Memorial, and others, to effectively reach and engage a public audience. 

Rather than building a standalone MEMORISE account, which might face challenges related to 

sustainability, the project aims to enhance the digital presence of these institutions by producing 

tailored content that resonates with younger audiences beyond the lifespan of MEMORISE itself. This 

content will align with MEMORISE's broader goals of educating about the Holocaust and Nazi 



 

   
 

6 
 

persecution, ensuring that cultural heritage is preserved through empathetic storytelling. The 

concept is being developed in strict accordance with our ethical guidelines (see Deliverable D7.1). 

Additionally, the material produced within the framework of this social media strategy will be 

integrated into the MEMORISE educational concept (forthcoming Deliverable D7.3).  

This report outlines the development and final result of the social media concept while 

providing researchers outside the MEMORISE project with guidelines, methodological suggestions, 

and practical tools for creating content that effectively communicates complex historical narratives 

to a younger audience on social media. The development of our social media concept presents 

several challenges, particularly how to adapt such sensitive material as the heritage of Nazi 

persecution to the affordances of social media, which is typically designed for short, attention-

grabbing, and often entertaining formats. Another key challenge lies in understanding the evolving 

ways younger audiences use social media, as well as the types of content they prefer to engage with. 

Such challenges require novel and original approaches that go beyond typical scholarly and 

professional assumptions about the potential of social media for education and preferences of the 

youth. 

In what follows, we begin by exploring existing scholarship on the use of social media in 

Holocaust education. This is continued by an examination of studies that analyse existing social media 

projects related to the Holocaust, and then by research focused on the media literacy and social 

media habits of young audiences beyond entertainment. Next, we delve into studies that specifically 

address the application of social media in classroom settings. Building on these foundations, we 

introduce our own theoretical and methodological intervention, which shifts the focus from 

normative, theoretical assumptions to one grounded in the views, preferences, and concerns of the 

youth themselves. This shift is informed by focus group discussions and interviews we conducted with 

high school students in Germany. 

Afterwards, we present the conceptual and ethical framework that guides the development 

of our social media concept. We then provide a detailed account of our methodology, which 

integrates insights from the reviewed literature with a bottom-up, inductive approach informed by 

discussions with high school students and interviews with experts. The results of our research, which 

serve as the foundation for the final concept, are subsequently presented followed by an outline of 

the final concept. The report concludes with a discussion of the potential and limitations of our 

approach, along with suggestions for future directions in developing social media concepts aimed at 

communicating complex and difficult histories, with a focus on prioritising the perspectives of youth 

over those of researchers and professionals. 
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Theoretical Foundation 

The Digital Shift in Holocaust Memory 

The COVID-19 pandemic catalysed a digital transformation in how Holocaust memory is mediated, as 

museums and memorials began to explore and experiment with the potential of social media during 

times of enforced distance and restricted public access (Ebbrecht-Hartmann, 2020). The lockdowns 

compelled museums and memorials to devise original approaches for educating and commemorating 

the Holocaust, resulting in a notable increase in initiatives such as live streams, stories, and hashtags. 

These efforts integrated elements of participatory memory culture, enabling users to engage in new, 

collaborative forms of mediated commemoration (Ebbrecht-Hartmann & Divon, 2023), which have 

continued to evolve and shape discussions on communicating Holocaust memory in the digital 

landscape since the end of the pandemic. 

In her editorial for the special issue of Holocaust Studies titled “Understanding Holocaust 

Memory and Education in the Digital Age: Before and After Covid-19,” Walden (2022) examines the 

intersection of Holocaust memory, education, and digital media, emphasising the necessity of 

integrating insights from digital media, communication, and cultural studies into Holocaust Studies. 

She assesses current strategies to combat Holocaust denial and distortion online, highlighting the 

impact of algorithmic and cultural dynamics in spreading these harmful narratives. Walden also 

reflects on the rapid digital adaptations by Holocaust organisations during the pandemic, 

underscoring the need for a digitally sophisticated approach to engage younger audiences effectively. 

The editorial raises ethical concerns regarding data privacy, user manipulation, and the 

environmental impact of digital technologies, ultimately advocating for a critical and interdisciplinary 

approach to ensure Holocaust Studies remain relevant in the digital age. 

In this same vein, Manca (2021a, 2021b) explores the transformative role of social media in 

Holocaust remembrance and education, emphasising the growing importance of digital platforms in 

preserving and transmitting Holocaust memory as the survivor generation diminishes. Through a 

detailed analysis of social media use by major Holocaust institutions like Yad Vashem, the United 

States Holocaust Memorial Museum, and the Auschwitz-Birkenau Memorial and Museum, she 

demonstrates that these platforms have become essential tools for engaging a global audience. 

However, Manca finds that while these institutions effectively share historical content and foster a 

sense of communal memory, they often rely on a broadcast-oriented approach rather than 

encouraging active, participatory engagement. Additionally, her research highlights the dominance 

of Auschwitz in online Holocaust discourse, which frequently overshadows other crucial aspects of 

Holocaust history. Manca’s findings suggest that while social media holds significant potential for 

enhancing Holocaust education and remembrance, more interactive and dialogic approaches are 

necessary to fully harness its capacity for shaping collective memory in the digital age. 

Further advancing this dialogue, Walden et al. (2023) offer specific recommendations for 

improving social media practices within Holocaust memory and education as institutions continue to 

navigate the complex digital landscape in preserving Holocaust memory. They advocate for stronger 

collaborations between institutions and content creators, the development of digital literacy 
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programs, and the need for sustained financial and institutional support to effectively counter 

Holocaust denial and distortion. 

Experiencing and Performing Holocaust Memory on Social Media 

In exploring how social media reshapes Holocaust memory, Henig and Ebbrecht-Hartmann (2020) 

provide a nuanced analysis of the Eva Stories Instagram project, which reimagines the experiences of 

a young Holocaust victim through the format of Instagram Stories. They argue that Eva Stories does 

more than simply recount historical events; it transforms Holocaust remembrance into an interactive, 

digital experience where users themselves become witnesses. By engaging with the project’s visual 

and narrative elements—such as selfies, polls, and hashtags—users are invited to inscribe their own 

responses into the fabric of Holocaust memory, blending the personal and historical in a uniquely 

digital form of commemoration. This approach reflects a broader shift in how memory is mediated in 

the digital age, moving from traditional, static narratives to dynamic, participatory forms of 

remembrance. In a related approach, Manca, Marino, and Taibi (2024) explore how Holocaust 

survivors like Lily Ebert, Gidon Lev, and Tova Friedman have adapted to TikTok to share their 

testimonies. By shaping their content to fit the platform's rapid, visually engaging format, these 

survivors connect with younger audiences through brief yet impactful videos. The study highlights 

their use of “playful activism” (Cervi and Divon 2023) utilising TikTok’s unique features to blend 

historical memory with contemporary digital culture, effectively addressing Holocaust distortion and 

fostering greater awareness among new generations. Exploring the trend of Holocaust memory on 

TikTok, Ebbrecht-Hartmann and Divon (2024) delve into the platform's transformation from a space 

of casual entertainment to a medium capable of handling complex historical narratives. They 

introduce “serious TikTok” (Ebbrecht-Hartmann and Divon, 2022) as a concept, examining how both 

individual and institutional creators leverage TikTok's features to engage with and educate users 

about the Holocaust, effectively navigating the challenges of presenting such weighty content within 

the platform's framework and affordances (Divon and Ebbrecht-Hartmann, 2022). 

 

Social Media Literacy and Global Awareness  

Social media has increasingly become a central platform for communicating serious topics, reaching 

far beyond the realm of Holocaust education. In the contemporary landscape, these platforms have 

eclipsed traditional news media for many, serving as the primary means by which people engage with 

and learn about the world as well as express their own views (Literat and Kligler-Vilenchik, 2019). It 

is important to note that our focus on younger generations in this chapter does not imply an 

assumption that they are less media literate or have a weaker grasp of Holocaust history compared 

to older generations. Rather, it reflects the need to adapt educational approaches to the media 

environments most relevant to them. Generational differences in media usage and content 

engagement exist, but these do not necessarily correlate with levels of knowledge or literacy. This 

approach is simply about tailoring communication to align with the ways younger audiences 

encounter and process information in today’s digital landscape, as our concept is specifically aimed 

at engaging new generations. As such, understanding how the younger generation navigates social 

media platforms and encounters serious content has become increasingly important (Vázquez-

Herrero, Negreira-Rey, and Sixto-García, 2022). The phenomenon of "incidental news" highlights how 
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young people often encounter news passively while engaging with social media, rather than through 

intentional consumption as in previous generations (Boczkowski, Mitchelstein, and Matassi, 2017). 

This shift reflects a fundamental change in how information is accessed, with news blending into 

broader streams of social and entertainment content, leading to more fragmented and superficial 

engagement with global events (ibid.). This change underscores the growing importance of news 

literacy, especially as young people increasingly rely on social media for news (Swart, 2023). However, 

research indicates that being news literate does not always translate into practical application, as 

young people often struggle to navigate the fast-paced media environment. Effective news literacy 

requires not just critical assessment skills but also an understanding of the technological and social 

dynamics of these platforms. Young peoples’ engagement with news on social media is influenced by 

factors such as platform structure and social norms, suggesting that news literacy should be viewed 

as context-dependent knowledge (ibid.). In the context of educating younger generations about the 

Holocaust and Nazi persecution on social media, it is essential to incorporate these insights on news 

literacy. Given that Holocaust-related content is encountered by young people in much the same way 

as news, blending seamlessly into the broader social media landscape, understanding their strategies 

for selecting and validating information becomes crucial. This ensures that educational efforts are 

aligned with how young users engage with and interpret content within the dynamic and often 

complex environment of social media. 

 

Social Media in the Classroom 

In classroom settings, social media presents both opportunities and challenges, which are particularly 

pertinent as we explore developing formats through MEMORISE that would be attractive to integrate 

into educational settings. Understanding the potential benefits and challenges of social media in 

education is crucial for creating effective and engaging learning tools. While it can boost student 

engagement and foster collaborative learning, it also introduces potential distractions that can hinder 

educational outcomes. Effective integration of social media into education requires careful 

consideration of school policies, teacher preparedness, and student needs. A comprehensive 

literature review (Van Den Beemt, Thurlings, and Willems, 2020) underscores the complexity of using 

social media in classrooms. The review highlights that the success of social media in education is often 

influenced by factors such as school culture, teacher training, and the clarity of learning goals. The 

findings suggest that while social media has the potential to enrich educational experiences, its 

effectiveness largely depends on how well it is implemented and supported within the educational 

framework. Adnan, Ramli and Ismail (2021) in their study on TikTok’s effectiveness as an educational 

tool indicate positive feedback, with students appreciating TikTok’s interactive and multimedia-rich 

features, aligning with several principles of multimedia learning, making it a promising platform for 

modern education. Khlaif and Salha (2021) highlight TikTok’s capacity to create engaging, user-

generated educational content that aligns with nano-learning principles, which involve delivering 

condensed, focused content in short videos, making it a promising platform for teaching complex 

concepts in a visually stimulating and time-efficient manner. Students’ perspectives are essential in 

this discussion. For instance, in a study (Adelhardt and Eberle, 2024), German teenagers expressed 

varied opinions about the educational potential of TikTok. While some students appreciated the 

platform's ability to deliver concise and easily digestible content, others were concerned about its 

high distraction potential and the lack of reliable sources. These insights highlight the need for 
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educators to carefully consider how social media platforms are used in the classroom, ensuring that 

they support rather than detract from educational goals. 

Our Approach 

The reviewed literature provides a range of insights into integrating social media into Holocaust 

memory, education, and classroom settings. The digital shift brought about by the COVID-19 

pandemic accelerates the use of social media for Holocaust remembrance, fostering new, 

participatory forms of commemoration. Platforms like TikTok show potential for engaging younger 

audiences with brief, impactful content, yet concerns about distractions and source credibility remain 

prevalent. Studies underscore the importance of digital literacy and careful implementation of social 

media in educational contexts to harness its benefits while addressing these challenges. The success 

of these platforms in education hinges on how well they align with institutional goals and student 

needs. 

  A critical observation from the literature on digital Holocaust education is its predominantly 

normative and theoretical focus, centered on ethical concerns, professional recommendations, and 

the promotion of active, participatory content that aligns with these ethical guidelines. However, a 

noticeable gap exists in providing practical advice or examples of projects that successfully meet the 

standards of both academic and professional communities, as well as the target audiences—primarily 

young people. 

This gap suggests that scholarship on digital Holocaust education remains somewhat siloed 

within academic and professional spheres. In contrast, the literature on social media literacy 

highlights the value of integrating younger generations’ perspectives through interviews, not just 

surveys (e.g., Boczkowski, Mitchelstein, and Matassi, 2017). Engaging directly with these digital 

natives to understand how they navigate social media platforms proves highly beneficial. 

Additionally, asking them what content resonates with them in the context of Holocaust education 

on social media—and what content they advise against—provides critical insights. This approach 

bridges the gap between academic/professional expectations and the real-world preferences and 

needs of the audiences that educational content aims to reach. Building on these reflections, the 

development of the MEMORISE social media concept will prioritise the perspectives of the youth we 

aim to engage. Our approach will involve adapting our professional and academic preferences to fit 

within the frameworks suggested by the youth themselves, rather than imposing our own theories 

and expectations on them. 
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Conceptual Framework 
To achieve our objectives effectively, it is crucial to establish a flexible but also robust conceptual 

point of departure for the development of the concept, before proceeding with the methodology.  

The MEMORISE social media initiative is designed to create content and templates tailored for the 

social media platforms of partner institutions such as the Bergen-Belsen and Westerbork Memorials. 

Rather than creating new accounts, this approach leverages the existing audiences of these 

institutions to reach a broader public, particularly targeting younger, digital-native users. Content will 

be customised to each site, utilising local languages and materials to enhance engagement. This 

content will also be incorporated into educational resources, complete with guidelines for classroom 

use. Collaboration with high school and university students, influencers, and field experts throughout 

the process will ensure the content resonates effectively with the target demographic of 15- to 19-

year-olds. 

Ethical Framework 

The MEMORISE social media concept will be developed in strict accordance with the broader 

MEMORISE ethical guidelines. These guidelines are essential for maintaining the integrity and 

purpose of the project, particularly in the context of social media dissemination. Key principles 

include: 

● Preserving and Safeguarding Cultural Heritage: Ensuring that all content shared on social 

media is accompanied by contextual information, such as the origin of the material and links 

to additional metadata or full resources. 

● Establishing Points of Contact: Creating content that allows users to engage meaningfully 

with the material, encouraging further exploration and interaction. 

● Enabling Empathetic and Multi-Perspective Storytelling: Focusing on personal biographies 

to foster a deeper connection with the audience. 

When MEMORISE content is shared on social media, it will be accessible not only through the social 

media accounts of partnering institutions but also organically through users’ feeds, driven by 

algorithms. To ensure the safeguarding of cultural heritage, each piece of MEMORISE content will 

include a brief description of its origin and links to additional information or full resources. Given the 

brevity of social media formats, it may be necessary to adapt content to these constraints—using 

excerpts or partial materials—while always providing access points to the complete content. This 

approach ensures that even in a concise format, the integrity and educational value of the material 

are preserved. 

Methodology 

The development of the MEMORISE social media concept was conducted through a structured 

approach so that the final concept resonates with the target audience while aligning with the ethical 

guidelines and objectives of the project. Our methodology combines qualitative research techniques, 

collaborative workshops, and expert consultations to refine and test potential use cases. This process 

ensures that the final product not only meets professional and academic standards but also engages 
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effectively with the intended audience. By combining multiple methods and data sources, we adhere 

to the central principle of triangulation to secure credibility, validity, and comprehensiveness in our 

findings. Overall, our methodology ensures that the MEMORISE social media concept is developed 

with a strong foundation in both theoretical knowledge and practical insights, leading to content that 

is meaningful and impactful for the intended audience. 

Use Cases 

We began by developing potential use cases for social media content that aligned with the 

MEMORISE objectives. The purpose of this was to establish a starting point for our discussions with 

experts and high school students. The following use cases were considered: 

● Short biographical videos, for example, through collaboration with actors or 

influencers/creators. 

● Animated paintings/visual storytelling through close-up shots and voice-over narration 

matched with diaries (focusing on everyday social topics). 

● Influencer/creator videos/heritage material disseminated through influencers/creators. 

● Diary reading series (interlinked short video content based on one diary). 

● BookTok (recommending diaries and biographies). 

● A compelling series of questions (developed against existing knowledge of what engages the 

target audience). 

● Mini-Manual Videos (how to do memory on social media / call to action). 

● Making-of Videos (meta videos about the creation and conceptualization of digital heritage 

applications). 

Expert Interviews 

Five semi-structured expert interviews were conducted with professionals in Holocaust education 

who are very active on social media, including influencers, creators, and individuals working with 

social media at memorials and museums, such as those from the Neuengamme Concentration Camp 

Memorial and the Mauthausen Memorial (see appendix A for the interview guide and list of 

interviewees). Additionally, interviews were conducted with history influencers dealing with past 

events in a broader sense, for example historical topics related to Berlin. While these experts were 

primarily based in Germany and were identified through our own network, their focus on reaching 

international audiences, often through English-language content, made their advice especially 

relevant for our project. The purpose of these interviews was to gain critical insights into the 

challenges and opportunities of using social media for Holocaust memory and education from 

professionals working with a focus on the opportunities and limitations of social media. For example, 

the interviews provided an understanding of how these experts recommend or discourage engaging 

with specific social media trends or formats. The feedback received also served to refine the use 

cases, ensuring that the content developed was both engaging and educationally effective. 
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Pilot Versions of Use Cases 

We developed and implemented pilot versions of potential MEMORISE content for platforms like 

TikTok and Instagram, utilising pre-annotated materials from the MEMORISE collection, specifically 

letters, diaries, and drawings created by prisoners. Central to our approach was an experimental and 

creative mindset. Our objective was to explore a wide variety of formats, features, effects, and 

storytelling techniques, based on insights gleaned from prior research, expert recommendations, and 

feedback from focus groups. 

  In the initial phase of preparing for focus groups, we created two brief videos based on 

historical sources related to Kamp Westerbork, including letters, prisoner drawings, and 

photographs. These sources were presented as textual excerpts and digitised images, enhanced with 

additional elements. For instance, one video incorporated AI-generated illustrations and emojis, 

while the other featured designed text panels. The first video employed an “influencer concept,” 

featuring a presenter and centering around letters as the primary source material (Fig. 1). 

 

Figure 1 Pilot version of a short video based on letters and personal stories of Nazi persecution. © MEMORISE screenshots 

The second video utilised text panels and inserts to provide contextual background and highlighted 

prisoner artwork, directly linking it to the content of the letters from Westerbork (Fig. 2). Both videos 

used AI-generated voices to narrate the historical letter excerpts and thereby make the historical 

documents relatable.  
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Figure 2 Pilot version of a short video based on letters and paintings connecting to present-day topics. © MEMORISE screenshots 

These pilot versions of short digital video content were intended to provide a compelling way to 

communicate the heritage of Nazi persecution by transforming sources like paintings, diaries, and 

letters into accessible, engaging content. Focusing on personal and relatable stories, the videos 

should present complex narratives in ways that resonate with today’s digitally-driven world, 

particularly for younger, digital-native generations, as well as with topics relevant for them. The 

videos were subsequently shown during focus group discussions to check whether this approach 

deepens engagement with the past. 

Focus Group Discussions 

Focus group discussions were a key part of our methodology, providing direct engagement with the 

target audience. Upon receiving an ethical approval from the Institutional Review Board, we reached 

out to high schools in the Berlin area through the researcher’s network to find students who would 

participate in the focus group interviews. The students were invited to participate through their 

teachers. Prior to the focus group meetings, the schools selected and identified students to 

participate. Upon agreeing to take part, information sheets outlining the nature of the study were 

distributed by the school to parents of the students who are considered. These sheets included a 

consent form for both the student and parent, allowing the student to participate in the focus groups 

and granting permission for the anonymized data collected during these sessions to be used in 

MEMORISE’s research. Parents had the option to opt-out and exclude their children from 

participating in the study. We conducted two focus group sessions in Berlin, each at different high 

schools with students from diverse socio-economic backgrounds ranging in age from 16 to 19 years. 
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The meetings took between 1.5 and 2 hours. One group had 9 participants whereas the other group 

had 16 participants. The structure of these discussions was as follows (see appendix B for the 

complete guide for the focus groups discussions): 

● Participants’ Use of Social Media: We began with a round of introductions, during which 

participants discussed their social media habits, including which platforms they use, when 

they use them, and why. We did so to understand their general social media behaviour and 

preferences. 

● Learning about the Holocaust: We then asked participants where they first learned about 

Nazi persecution and the Holocaust. This provided context for their baseline knowledge and 

perceptions. Knowledge of history and especially of the Holocaust and Nazi persecution is 

fed from various sources, which influence our understanding of the past. MEMORISE content 

on social media is part of this network of knowledge transfer. This must be taken into 

account for a holistic approach that incorporates the prior knowledge and experiences of 

users. As such, it is crucial to gain an understanding of the participants knowledge of and 

relationship with the history of the Holocaust and Nazi persecution.  

● Thoughts and Reactions to Existing Content: Participants were shown examples of existing 

Holocaust memory content from the Instagram project Eva Stories, the TikTok account Keine 

Erinnerungskultur, and the social media profiles of the Neuengamme Concentration Camp 

Memorial. We asked them to share what they liked, disliked, and what they felt was missing 

from this content. This feedback was crucial in understanding their content preferences and 

identifying gaps in existing materials. 

● General Advice: We invited participants to offer general recommendations on how to 

develop a social media concept that would appeal to them. The purpose of this open-ended 

discussion was to allow for creative and insightful suggestions from the students. 

● Discussion of Use Cases: We presented the potential use cases that we had in development, 

showing them the pilot versions and soliciting their honest opinions. This segment was 

particularly aimed at refining the content and ensuring it would resonate with our intended 

audience. 

● Survey: At the end of each session, participants filled out a survey. This survey gathered 

background information and provided an opportunity for participants to elaborate on points 

discussed during the session or add thoughts they had not shared during the discussion (see 

appendix C for the survey).  

● Taking Cues Throughout: While the focus group discussions followed a structured format, 

we remained flexible, allowing the conversation to flow naturally based on the participants’ 

responses. When a particular topic resonated or sparked disagreement, we explored it 

further before returning to the planned structure. 

Although our focus groups included only German students, this decision was based on our network 

connections and the logistical feasibility of conducting the sessions. Furthermore, the experience of 

German teenagers is unique in that their education system places significant emphasis on learning 

about the Holocaust and Nazi persecution, potentially resulting in a greater familiarity and interest 

in these topics compared to some other European contexts. Nevertheless, the discussions were 

carefully designed to focus on the students' use of social media, their feedback on Holocaust-

related social media content, and their perceptions of what works or falls short in engaging younger 
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audiences on these platforms. This focus ensures that while the specifics of historical education 

may vary across countries, the insights we gathered on social media engagement are transferable 

to a broader European, transnational context. 

 

Analysis of the Data 

The analysis of the data gathered from the focus group discussions was conducted in two main parts, 

each addressing a distinct axis of inquiry. This approach allowed us to systematically explore both the 

participants' social media habits and their reflections on the content, thereby providing a 

comprehensive understanding of their perspectives on Holocaust memory and social media use. 

 

Part One: Social Media Habits and Holocaust Awareness 

The first part of the analysis focused on understanding the participants' habits and preferences 

regarding social media, as well as their conceptualization and reflection on its uses. This section aimed 

to create a profile of who our participants are in terms of their social media behaviour, how they 

navigate these platforms, and what they believe social media should or should not be used for. A key 

aspect of this analysis involved identifying the tensions between how the participants think about 

social media and how they actually use it. Additionally, we examined their first memories of learning 

about the Holocaust and Nazi persecution, which provided valuable context for understanding their 

baseline knowledge and perspectives. Data in this section was primarily qualitative, though we also 

accounted for the frequency with which certain platforms were mentioned as the preferred medium 

for social media engagement. The qualitative analysis was conducted with the Atlas.ti software. While 

this information was not quantified statistically due to the relatively small sample size, patterns such 

as “the vast majority of participants mentioned platform X” or “a significant minority referenced 

platform Y” were noted, adding clarity to the overall trends in platform usage. 

 

Part Two: Reflections on Existing Content and Suggestions for Development 

The second part of the analysis focused on the participants’ reflections on existing social media 

content related to Holocaust memory and their suggestions for creating new content. We combined 

their general feedback with their specific comments on the pilots and the existing content (such as 

Eva Stories) that were shown during the discussions. While the specific content examples helped 

spark the conversation, the primary focus was on the broader themes that emerged—what 

participants liked, disliked, and what they felt was missing from this type of content. In this part of 

the analysis, we grouped the feedback into overarching categories, such as visual and audio elements, 

user engagement, and narrative style. For instance, participants' comments on Eva Stories were not 

merely about the content itself but centred on broader preferences, such as their appreciation for 

interactive, visual storytelling versus their discomfort with certain stylistic choices. By organising 

these insights into larger categories, we could identify key patterns in the participants’ preferences. 

This allowed us to generate more comprehensive recommendations regarding the design and 

dissemination of MEMORISE’s social media content. Overall, this two-part analysis provides a well-

rounded understanding of both the participants' social media behaviour and their content-related 
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preferences, which in turn informed the final development of the MEMORISE social media concept, 

which are presented in the Findings section below. 

 

Workshop 

To test potential use cases with young experts close to our target audience, we collaborated with a 

Master’s course on “Public History on Social Media,” a joint program between the Hebrew University 

and Freie University of Berlin. This allowed us to evaluate our concept through practical use cases. 

Sixteen students participated in the two-day online workshop as part of their course. Before 

the workshop, they received an outline of our preliminary social media concept. At the beginning of 

the session, we presented initial findings from our focus group discussions. The students were then 

tasked with designing potential use cases based on HNP sources in response to our social media 

concept. Each use case was focused on a predefined topic and utilised selections from diaries, letters, 

testimonies, and paintings from the MEMORISE project (Fig. 3).  

 

 

Figure 3 HNP sources used for the development of use cases in the Public History online workshop. © T. Ebbrecht-Hartmann 

Working in small groups, they developed storyboards for platforms like TikTok and Instagram, 

covering four main topics: 

● “Ceija Stojka’s Paintings from Bergen-Belsen” 

● “Yvonne Koch’s Mittens from Bergen-Belsen” 

● “Love & Friendship during the Holocaust” 

● “Weather & Climate in Times of the Holocaust” 

These topics were chosen to align with our social media concept, either focusing on personal stories 

using biographical sources and objects (e.g., Stojka, Koch), or addressing contemporary themes 

relevant to young audiences (e.g., love, friendship, climate, and weather). Participants began by 

identifying their target audience and selected platforms using a checklist, while also defining possible 

formats and effects to be incorporated into the short videos. To maintain practicality, they were 

asked to specify the equipment needed for production. The four groups each developed individual 
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use cases based on the project outline, using the MEMORISE Storyboard Planner to visualise their 

work (see appendix E). 

Findings 
The following sections present the findings derived from the various steps outlined in the 

methodology. Each section details the insights gained from expert interviews, focus group 

discussions, and the workshop, all of which contributed to the development of the MEMORISE social 

media concept. These findings are crucial for understanding the preferences, challenges, and 

opportunities identified throughout the research process, as well as for recognizing potential 

tensions between the recommendations offered by professionals in the field and the preferences 

expressed by focus group participants. The final section synthesises these insights, drawing together 

key themes to inform the overall conclusions and recommendations for our social media concept.  

Expert Interviews 

The expert interviews provided critical insights into how Holocaust memory and education can be 

effectively communicated through social media platforms. A recurring theme was the importance of 

storytelling that connects with audiences emotionally while remaining historically accurate and 

respectful. Several experts emphasised that narratives need to be concise and engaging, particularly 

for platforms like TikTok, where users have just seconds to decide whether to continue watching. 

This makes the “hook” at the beginning of each video essential for capturing attention. Moreover, 

experts agreed that content must be carefully curated to maintain historical integrity while adapting 

to the short-form, visually driven nature of these platforms. One significant point raised was the idea 

of matching actors or influencers with the profiles of Holocaust victims, such as reading diaries from 

individuals of a similar age or background. It was argued that this not only creates a stronger 

emotional connection but also allows younger audiences to see themselves reflected in the historical 

stories. Experts encouraged using well-known figures like Anne Frank as a relatable entry point before 

introducing lesser-known diaries and narratives, creating a bridge between familiar and new stories. 

For instance, starting with a reference to “the diary everyone knows” could smoothly transition into 

the untold stories of other prisoners who also kept diaries, thereby expanding Holocaust narratives 

in a way that feels relatable to young viewers. Experts also discussed the balance between 

professionalism and relatability. While high production quality is important, especially for the primary 

content like diary readings, many noted that overproduced videos might alienate younger audiences 

on platforms like TikTok. Instead, behind-the-scenes content, filmed on phone cameras with a more 

informal feel, would resonate better. This kind of content allows influencers or actors to engage 

personally with the material, asking questions or sharing their emotional responses, which in turn 

invites the audience to become more involved. This format encourages a dialogue with viewers, 

something experts emphasised as key for social media engagement. Regarding social media strategy, 

experts pointed out that using current trends and viral formats could help attract attention but should 

be approached with care. Some believed that engaging with trends can be effective if done 

organically, without compromising the seriousness of the subject matter. For example, a “3 things I 

bet you do not know about…” format could be adapted to highlight unique findings in a particular 

diary or story. However, there was concern that participating in trends could feel forced or trivialise 

the content if not executed thoughtfully. Experts consistently stressed the importance of layered 
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storytelling, using a combination of visual elements, music, captions, and voiceovers. Since many 

young users consume content without sound, subtitles are crucial to ensure accessibility and 

understanding. Additionally, using popular songs can help make the content feel more relevant, as 

long as the tone remains appropriate. Another important takeaway was the emphasis on audience 

interaction. Several experts mentioned that responding to questions and comments from viewers 

can be as important as the content itself. Audience engagement, particularly through quick replies 

and follow-up content, helps maintain momentum and keeps viewers invested. This aligns with the 

idea of fostering a community around the content, encouraging viewers to ask questions that can be 

addressed through additional videos or comments. This interactive element was seen as crucial for 

sustaining interest and creating a two-way dialogue with the audience. In terms of platform-specific 

advice, experts recommended different approaches for TikTok and Instagram. TikTok’s audience is 

generally younger, so content needs to be fast-paced and hook-driven, with an informal tone that 

feels authentic. On Instagram, where the demographic skews slightly older, experts suggested a more 

polished, professional approach, as this audience is more likely to engage with well-produced, 

educational content. The distinction between the platforms is important for tailoring content to meet 

audience expectations and behaviours. Finally, experts advised focusing on smaller, everyday topics, 

which they experience are oftentimes more popular than broad historical narratives. For instance, 

exploring details like what prisoners wore, how they managed everyday challenges, or what objects 

they used could draw people in. These seemingly mundane aspects of life in the camps allow for more 

personal, relatable stories that humanise the victims in a way that is accessible to a broad audience. 

In conclusion, the expert interviews provided a comprehensive roadmap for creating engaging, 

respectful, and impactful social media content that balances emotional storytelling with historical 

integrity. The need to adapt to the fast-paced, visually driven world of social media while maintaining 

a deep respect for the subject matter was a recurring theme.  

Focus Group Discussions 

The analysis of the focus group discussions was conducted across two main axes of inquiry, reflecting 

the methodological structure. This approach provided a comprehensive understanding of both 

participants’ social media habits and their reflections on existing Holocaust-related content. The goal 

was to identify preferences, challenges, and suggestions for the development of the MEMORISE 

social media concept.  

Data from the subsequent survey is interwoven with the findings from the focus group 

discussions. A total of 84% of the participants, or 21 out of 25, completed and submitted the survey 

following the focus group discussion, resulting in a sample size of n=21 for the quantitative analysis. 

The majority of participants, 71.4%, identified as female, while five participants identified as male, 

and one preferred not to disclose their gender. Over 80% of the participants were between the ages 

of 16 and 18. One participant was 15 years old, and three were 19. Additionally, 71.4% reported that 

they or their parents were born outside of Germany (see appendix D for visualised overviews of the 

survey data) 
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Part One: Social Media Habits and Holocaust Awareness 

This section of the analysis focused on understanding the participants' general social media 

behaviour, including their habits and preferences regarding platform use, as well as their first 

encounters with Holocaust and Nazi persecution narratives. Key insights from this section revealed 

important patterns: 

Platform Preferences: The majority of participants frequently mentioned Instagram and TikTok as 

their preferred social media platforms. Instagram was described as a platform for more polished, 

aesthetical content while TikTok was seen as a space for more entertaining, fast-paced videos. 

TikTok’s appeal was closely related to the format’s brevity and the potential for content to quickly 

become viral. Participants also frequently mentioned YouTube for longer, documentary-style 

content, although they still primarily consumed content in short formats. These findings were also 

confirmed by the survey data. Participants stated that Instagram was the most commonly used social 

media platform, with 16 using it daily. Eight participants identified Instagram as their most frequently 

used platform, while another eight named TikTok as their most-used app, with 11 of them using 

TikTok daily. YouTube was the primary platform for three participants, with two using it daily, while 

X (Twitter) and other platforms, aside from WhatsApp, played a minor role in their social media 

habits. 

Content Engagement: While participants primarily used social media for entertainment, they 

encountered educational content “incidentally.” This incidental learning was typically from content 

that appeared in their feeds without intentional searching. YouTube was mentioned by several 

participants as a platform they used for educational purposes, while Instagram was considered a 

reliable source for staying updated on current events through established news media accounts. In 

the survey, a majority (81%) of participants stated that they also had prior experience with videos 

teaching about the history of Nazi persecution. 

First Encounters with the Holocaust: Participants’ first exposure to Holocaust narratives was largely 

through formal education in schools. Many also mentioned learning about the Holocaust at home, 

with family discussions sparking curiosity on the topic. In the survey, twelve participants reported 

first learning about the topic at home, while seven indicated that school was their initial source. Three 

participants were first introduced to the subject through the media, and only one participant 

mentioned that visiting a memorial site was their first exposure to the topic. During the focus group 

discussion, participants highlighted the omnipresence of Holocaust memory in Berlin’s urban 

landscape, such as “Stolpersteine” (“Stumbling Stones”, a decentralised monument based on 

cobblestones placed next to the victims’ last residences with their names engraved on brass plates) 

or memorials, which served as constant reminders. Although none had personal connections to the 

Holocaust, some expressed an awareness of being part of a German society historically on the “wrong 

side”. 

Tensions Between Conceptualization and Actual Use: There was a noticeable tension between how 

participants conceptualised social media (as a primarily entertainment-driven space) and how they 

used it to access serious or educational content. While they believed that social media is to be used 

for “light” material, they appreciated the appearance of educational content that added to their 

knowledge of global events. This tension highlighted the challenge of balancing educational 
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objectives with the need to fit content into the informal, entertainment-driven environment of 

platforms like TikTok 

Part Two: Reflections on Existing Content and Suggestions for Development 

In this part of the analysis, we focused on participants' reflections on the existing Holocaust-related 

content they were shown and their broader suggestions for developing social media content. These 

insights were organised into categories based on their responses to specific content and their general 

recommendations for improving engagement and relevance. 

Reactions to Content: 

Eva Stories: Students expressed mixed reactions to the Eva Stories project. Many appreciated its 

innovative approach to presenting Holocaust narratives through the familiar format of Instagram 

Stories, but some felt the dramatisation undermined the gravity of the historical events. 

Furthermore, some had the impression that the use of a mobile camera as an embedded 

storytelling tool can be confusing and lacks contextual orientation. Participants were concerned 

that using popular social media elements such as selfies and polls could trivialise the content, 

making it feel more like entertainment than education. However, they recognized the project's 

success in making Holocaust stories more accessible to younger viewers. Several suggested 

balancing this format with more authentic, less polished content to maintain the solemnity of the 

subject matter, while still acknowledging the project's success in reaching youth. 

Keine Erinnerungskultur: The participants responded positively to the Keine Erinnerungskultur 

account, praising it for its personal and relatable tone, which differed from the more dramatised style 

of Eva Stories. They particularly appreciated the use of direct narratives and emotional storytelling as 

well as the connections to present-day and familiar situations (i.e., visit to a concentration camp 

memorial. This approach, combined with a more understated visual aesthetic, resonated well with 

the students, who valued the subtle, thoughtful approach.  

Neuengamme Concentration Camp Memorial: The feedback on the Neuengamme 

Concentration Camp Memorial content was mixed though participants noted that the formal tone 

and long shots of archival materials felt somewhat distant. They recommended a more personal 

storytelling approach that could make the experiences of the prisoners more relatable. Although 

videos on lesser-known victim groups like Sinti and Romani were much appreciated, some 

participants expressed the need for more emotionally engaging content, using diary entries or 

personal narratives from prisoners of similar age groups. Visual elements such as dynamic imagery 

or short video segments focusing on everyday life in the camp were suggested to make the content 

more captivating for younger audiences. 

 

General Advice for Content Development: 

Participants across both focus groups shared several consistent preferences for the type of content 

that would maintain their engagement. These insights were crucial for shaping the MEMORISE social 

media concept: 

Relatable and Personal Narratives: Content focusing on personal stories, particularly of individuals 

their own age, or relatable topics such as family and school life, were seen as impactful. Participants 
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favoured stories that connected historical events to contemporary issues, making the past relevant 

to their current experiences. 

Multi-Layered Content: Participants consistently preferred short-form video content for platforms 

like TikTok and Instagram. They emphasised the importance of strong visual elements—animations, 

images, and text overlays—that would enhance storytelling. Fast-paced, dynamic formats were highly 

recommended to keep the audience’s attention. 

Authentic, Informal, but Credible Presentation: While professional, polished content was appreciated 

in some contexts, participants felt it could appear out of place on platforms geared toward informal 

engagement. They suggested a more authentic, personal tone, with unscripted presentations, and 

even a casual aesthetic that still ensured factual reliability through signals like logos or jingles that 

indicated credibility. 

Engagement with Influencers: While the participants acknowledged that influencers could increase 

the reach of Holocaust-related content, they advised caution in selecting influencers whose 

engagement with the material felt genuine and meaningful. Forced collaborations were seen as 

potentially off-putting, but when influencers showed authentic interest in the subject, their 

involvement was considered valuable. 

Pilot Feedback: When shown pilot versions of MEMORISE content, participants reiterated the need 

for fast-paced, dynamic formats. Content that lacked a compelling hook in the first few seconds was 

unlikely to be watched. They also emphasised the importance of subtitles, given the common practice 

of watching videos without sound. Participants were adamant about avoiding the use of AI-generated 

content (AI generated images as well as AI voices), expressing strong aversion to such techniques 

although they are quite commonly used on platforms like TikTok. 

 

Conclusion of the Findings from the Focus Group Discussions 

The focus group discussions revealed that while young audiences have clear preferences for short, 

visually engaging content, they also value authenticity and factual integrity. According to the survey 

data, overall, 81% of participants believed that social media could serve as an effective platform for 

learning about Nazi persecution. The tension between social media as a space for entertainment and 

its incidental educational role nevertheless was evident, underscoring the challenge of creating 

content that educates while fitting into informal, entertainment-driven platforms. Accordingly, 19%, 

or 4 out of 21 participants, viewed the potential of social media for engaging with the history of Nazi 

persecution more sceptically. 

Interest in the topic remains high, though participants called for differentiation and the 

addressing of marginalised stories and blind spots. In the survey, a significant majority, 75%, 

expressed strong or moderate interest in the history of Nazi persecution. The highest level of interest 

was in learning about life in Nazi concentration camps, the personal experiences of victims, and 

lesser-known victim groups. While there was also interest in understanding the perpetrators and Nazi 

ideology, the focus remained more on the stories of the victims. Antisemitism was not a central 

theme for most participants. These insights were instrumental in refining the MEMORISE social media 
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concept to ensure that it both meets the expectations of its target audience and aligns with its 

educational goals. 

 

Workshop 

Each group consisting of four students developed an individual use case based on the sources and 

HNP documents provided by the MEMORISE team. The groups presented the results and submitted 

respective reports about their projects. 

Use case I: Ceija Stojka 

The first group developed a concept for a series of Instagram posts featuring excerpts from the 

testimony of Ceija Stojka, a Romani Holocaust survivor who was deported to Auschwitz, Ravensbrück 

and Bergen-Belsen, along with drawings and paintings she created decades after the war. Each post 

paired one of her artworks with short text, hashtags, and source information (Fig. 4). They also 

created a TikTok concept in which a presenter tells Stojka’s story, interacting with her artworks and 

photographs via the green screen effect.  

The focus of this approach is on Stojka's paintings, which are interpreted as testimonies to 

her experiences in the camp. They serve as a starting point to capture the interest and attention of 

users. In the accompanying texts and captions, they are linked to specific memories and historical 

events. The visual legacy of Nazi persecution thus serves as a bridge to the communication of history. 
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Figure 4 Use case about Romani Bergen-Belsen survivor Ceija Stojka for Instagram. © Public History Workshop 

 

Use case II: Yvonne Koch 

The second group focused on short, one-minute videos about Yvonne Koch, a Holocaust survivor who 

endured Bergen-Belsen as a young girl. The videos, intended for Instagram, YouTube, and TikTok, 

centre on Koch’s childhood story and her knitted children’s gloves, which survived the camp alongside 

her (Fig. 5). A guide from the Bergen-Belsen Memorial was envisioned as the presenter, narrating 

Koch’s life with atmospheric background sounds from the memorial, without music or sound effects. 

The aim of this project was to “spark interest in history and the memorial, share historical knowledge, 

and foster empathy.” The project employed a biographical approach, with each video standing alone 

but contributing to a deeper understanding of Koch’s life. Two videos tell Koch's story, starting with 

her childhood in Slovakia and continuing with the period after her liberation from the camp. A third 

video is supposed to tell the story of the community and life in Bergen-Belsen, with a particular focus 

on the solidarity between the prisoners. This adopts an approach of telling the story of Nazi 



 

   
 

25 
 

persecution in the context of life before and after the Holocaust. The gloves serve as a tangible 

connection between past and present, and provide a hook to spark the viewers' interest. 

 

Figure 5 Storyboard for a project about Bergen-Belsen survivor Yvonne Koch for TikTok. © Public History Workshop 

 

Use case III: Friendship 

The third group approached the story of Jewish girl Hertha Aussen and her friend Netty Renés from 

the perspective of the non-Jewish friend, whose letters have not been preserved (Fig. 6). This absence 

created a challenge in conveying a dialogue with one missing voice. To reflect this “fragmented past,” 

the group used Instagram Stories, employing a “silent narrator” to tell Netty’s side of the story.  

The posts feature extracts from Hertha’s letters, brought to life by actresses in chronological 

order, from August 1941 until her deportation to Auschwitz in September 1943. The group sought to 

offer a personalised and intimate educational experience by focusing on individual narratives of the 

Holocaust. The target audience includes teens, educators, historians, and survivors’ families. The 

group emphasised the importance of preserving and respectfully presenting these stories, engaging 

young audiences while adhering to the MEMORISE project’s goals. 

The use case based on the letters preserved from the friendship between Hertha Aussen and 

Netty Renés addresses the challenge of providing access to the heritage of Nazi persecution while 

maintaining the integrity of the sources. These letters are framed with narratives that resonate with 

the present-day lives of young users, covering relatable topics such as “School,” “Distance,” and 

“Heartbreak.” By drawing connections between the past and the present, the stories offer points of 

engagement for a younger audience. Informative content, such as “The Holocaust” and “Introduction 

to the Story,” provides essential historical context in easily digestible formats, allowing users to 

explore the details of the letters in greater depth. 
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Figure 6 Project presentation on "Love & Friendship during the Holocaust". © Public History Workshop 

 

Use case IV: Weather & Climate 

The last group took an unconventional approach by focusing on the theme of “weather, climate, and 

everyday life in the camp,” a topic that does not typically fall within the classic genre of remembrance 

culture. Their aim was to engage users aged 16 to 26—those who may have encountered Holocaust 

history in a school context but are now seeking to explore it from a novel perspective. The project 

begins with a contemporary view of the Westerbork Memorial in spring (Fig. 7), prompted by a user 

comment: “I’ve never thought about the weather in a concentration camp.” From there, the group 

delves into the various climatic conditions in the camps, their impact on prisoners, and their symbolic 

and metaphorical significance in visual memories and testimonies. This is explored in detail through 

prisoners’ drawings and diary quotations, offering a unique lens through which to engage with the 

history of Nazi persecution. 

The project features a reel that integrates quotations with corresponding artwork, along with 

individual contributions that showcase the artists’ works. Biographical information and details about 

the artworks are provided in the captions. One notable example includes a series of drawings by 

Werner Löwenhardt, depicting the same location on the camp’s barbed wire fence across different 

seasons and weather conditions. These will be presented in the form of slideshows or carousel 

animations. 

The project captures attention by presenting the familiar history of Nazi persecution from an 

unconventional and unexpected perspective. In doing so, it challenges traditional views of the topic. 

The legacy of Nazi persecution is conveyed through stories, posts, and captions, making it accessible 

to a wider audience. As the group’s report notes, this approach enables “connections between 

moments, converting them into relatable and visual posts that offer the viewer a new perspective.” 
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Figure 7 Concept for Instagram Reels about weather and climate in times of the Holocaust. © Public History Workshop 

Conclusion on the Findings from the Workshop 

The use cases developed by the students provide a concrete pool of possibilities for presenting HNP 

on social media. Their projects demonstrated that it is possible to curate the documentary legacy of 

Nazi persecution in a way that is both protecting the integrity of the sources and suitable for modern 

platforms. The students highlighted the importance of maintaining standards such as quality control, 

accurate representation, and contextual integrity when adapting public history to short-form social 

media formats. Their contributions have allowed us to refine our social media strategies and ensure 

alignment with both younger audiences and our ethical guidelines. 

Synthesis of the Findings 

The findings from expert interviews, focus groups, and the young professionals’ workshop offer 

valuable insights into how younger audiences engage with Holocaust memory on social media. One 

key takeaway was the importance of authentic, relatable storytelling, where the content creator’s 

genuine engagement and credibility play a crucial role. Participants responded well to creators like 

Susanne Siegert, whose commitment felt real and unscripted, as opposed to content that seemed 

designed to appeal to young audiences without truly respecting their intelligence. "Relatable" here 

means not only age or experience but also a sincere and respectful approach that doesn’t feel 

manufactured. 

Similarly, “emotional” storytelling is valued not in a sentimental sense, but in a way that 

conveys authentic connection to the material, allowing the gravity of Holocaust narratives to come 

through naturally rather than forcing a strong reaction. Visual authenticity and narrative depth also 

enhance engagement, with participants preferring content that avoids overly polished or contrived 

elements. 

While some experts advocated for keeping content simple, engaging, and even occasionally 

sensationalist, focus group participants shared a more nuanced view. They acknowledged that 
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attention-grabbing openings like “Did you know that…” can pull them in but expressed frustration 

with content that feels condescending. They want to be taken seriously and prefer content that 

respects their existing knowledge without assuming ignorance. At the same time, our own pilot 

content sometimes had too much of a formal, lecture-like tone, which didn’t fully resonate with 

them. The challenge, therefore, lies in finding a balance—speaking in a way that takes them seriously 

while using a tone and style that feels relatable and engaging. 

Lastly, tailoring content to each platform’s style was emphasised. TikTok benefits from a 

quick, informal approach, while Instagram supports a more polished presentation, allowing for varied 

engagement strategies across platforms. 

 

The Final Concept 
Based on the synthesis of our findings from expert interviews, focus group discussions, and the 

workshop, we have identified ten key principles that will guide the development and execution of the 

MEMORISE social media strategy. These points capture the essence of what both professionals and 

younger audiences value in social media content, ensuring that the final concept is both historically 

grounded and engaging for digital-native users. By adhering to these ten points, we aim to create 

content that is emotionally resonant, interactive, and relevant across various platforms. 

Ten Points of Departure for our Social Media Concept 

1. Emotional and Relatable Storytelling: Focus on personal stories, particularly of individuals 

whose age and life experiences resonate with younger audiences. 

2. Maintain Historical Depth: Ensure that the content remains historically accurate and 

informative, even within fast-paced formats like TikTok. 

3. Visual Authenticity: Use authentic visuals—diaries, letters, and paintings—to reinforce the 

emotional and historical connection, avoiding over-polished or graphic design-heavy as well 

as purely AI-generated content that may feel inauthentic. 

4. Interactivity: Prioritise creating content that encourages the audience to ask questions. 

Ensure that creators respond swiftly to maintain engagement and foster direct interaction 

with the material. 

5. Platform-Specific Content: Tailor content to fit the demands and audience preferences of 

different platforms. TikTok should lean toward an informal, dynamic style, while Instagram 

can support a more refined, professional tone. 

6. Quick Engagement: Hook the audience within the first 1-2 seconds, especially on TikTok, by 

using relatable and emotionally charged openings. 

7. Participatory Memory: Emphasise a collaborative approach to memory, inviting the 

audience not just to consume content but to contribute their thoughts, questions, and 

reflections. 

8. Creator Involvement: Involve influencers or creators in presenting the content, with special 

attention to matching the profiles of creators with those of the historical figures whose 

stories they tell. 
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9. Behind-the-Scenes Content: Complement main content with behind-the-scenes videos, 

showing creators and actors engaging with the material and asking their own questions, thus 

personalising the historical narrative. 

10. Recognisable Branding and Credibility: Develop a consistent logo, jingle, or recognisable 

branding that is featured across all content formats. This will make the content easily 

identifiable, establish credibility, and reinforce MEMORISE’s educational mission across 

social media platforms. 

In addition to these guiding principles, it is crucial to emphasise that the MEMORISE social media 

concept is not simply a tool to promote our digital applications or tools, such as 3D models, but rather 

stands as a project in its own right. The primary objective is to ignite curiosity among younger 

audiences by engaging them with powerful, emotionally compelling stories, rather than focusing on 

our technical innovations or showcasing digital achievements. However, the social media concept will 

also act as an entry point, guiding users toward the broader applications at the heart of the 

MEMORISE project. This structure allows social media content to act as a bridge between storytelling 

and the deeper, more interactive engagement offered by our tools, ensuring that the audience has a 

pathway from consuming content to exploring the full educational offerings of MEMORISE. 

A key reason for creating content for the social media accounts of established memorials is 

that these institutions already have substantial follower bases. This allows MEMORISE content to 

reach and engage a broader audience immediately, without the challenges a new, standalone 

account would face in building a following from scratch. By leveraging the memorials' existing 

platforms, we ensure that MEMORISE’s educational mission is integrated into a well-established 

digital presence, maximising impact and sustainability. 

To ensure the longevity and sustainability of the MEMORISE project beyond its initial phase, 

we will create a series of templates and content inventories that can be used by memorials and 

partnering institutions. These resources will allow them to independently generate new social media 

content based on MEMORISE’s materials, ensuring that the core content and its educational mission 

continue to reach and engage audiences in the future. By providing these tools, we aim to empower 

these institutions to carry forward MEMORISE’s vision, creating their own content tailored to their 

specific audiences, while maintaining the educational and ethical standards established throughout 

the project. 

 

Discussion and Conclusion 
The development of the MEMORISE social media concept has been informed by a thorough and 

multi-faceted approach, combining expert insights, focus group feedback, and practical 

experimentation in a workshop setting. This process has allowed us to address the central challenge 

of translating HNP into engaging content for contemporary social media platforms, particularly those 

frequented by younger audiences. The objective has been to ensure that historical integrity and 

depth are preserved, while adapting the content to fit the fast-paced, entertainment-oriented 

environments of platforms like TikTok, Instagram, and YouTube. One of the primary challenges we 

encountered was navigating the tension between historical seriousness and the demand for brevity 

and entertainment on social media. Holocaust memory is a sensitive topic, demanding careful 
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treatment to avoid trivialization or superficiality. At the same time, today’s younger audiences, who 

increasingly use platforms like TikTok and Instagram for information, are accustomed to rapid 

consumption and quick emotional engagement. These platforms are often seen as spaces for light-

hearted content, but our research suggests that they can also serve as effective channels for 

incidental as well as intentional learning, provided the content is crafted with care and respect. 

The expert interviews offered critical guidance on how to create content that balances emotional 

engagement with historical accuracy. Experts consistently emphasised the importance of narrative 

hooks—those opening moments that capture viewers’ attention—especially on platforms where 

users make decisions about whether to continue watching within the first few seconds. This need for 

immediate engagement was also echoed in the focus group discussions, where participants 

expressed a strong preference for short, visually dynamic content. However, both groups agreed that 

while content must be concise and engaging, it should not sacrifice depth or resort to gimmickry that 

undermines the seriousness of the subject matter. 

A significant takeaway from both the expert interviews and focus group discussions was the 

centrality of storytelling, particularly stories that are emotionally resonant and relatable to young 

audiences. Participants responded most positively to content that focused on the personal lives of 

people affected by Nazi persecution, particularly those who were close in age to the audience. This 

approach allows younger viewers to see themselves in the stories, creating a bridge between the past 

and their own experiences. At the same time, participants were clear that overly polished or 

dramatised content, like the Instagram project Eva Stories, could detract from the seriousness of the 

material. While Eva Stories succeeded in making Holocaust narratives more accessible, some 

participants felt it blurred the line between education and entertainment too much. By contrast, the 

TikTok account Keine Erinnerungskultur was praised for its authenticity and engaging storytelling, 

suggesting that there is a way to present Holocaust history in a manner that is both engaging and 

respectful. This highlights a key lesson for the MEMORISE project: content must feel genuine and 

grounded, avoiding an overly slick or entertainment-focused approach that risks trivialising the 

subject. As it became obvious in the focus group discussions and the workshop, HNP documents that 

are at the centre of MEMORISE prove particularly useful and valuable for such digital storytelling 

approaches. 

Interactivity emerged as another crucial element for engaging younger audiences. Both 

experts and focus group participants emphasised the importance of creating content that invites 

dialogue, encouraging viewers to ask questions and engage in discussions. This interactivity aligns 

with the participatory nature of social media and helps transform viewers from passive consumers of 

history into active participants in the process of remembering and understanding the past. Experts 

particularly stressed the need for swift responses to audience questions, ensuring that the moment 

of engagement is not lost. 

Platform-specific content strategies were another important finding. TikTok, with its younger, 

more informal audience, demands fast-paced, hook-driven content that feels authentic and 

unscripted. Instagram, on the other hand, allows for more polished and professional presentations, 

appealing to an audience that may be more willing to engage with well-produced, educational 

material. Additionally, focusing MEMORISE content through the social media accounts of established 

memorials, such as Bergen-Belsen or Kamp Westerbork, allows the project to immediately reach a 
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broader audience by utilising their existing follower base. This distinction underscores the need for 

MEMORISE content to be tailored to each platform, ensuring that it meets audience expectations 

while remaining consistent with the project’s educational goals. 

The workshop provided valuable practical insights into how these principles can be applied in 

real-world content creation. The student-led projects offered a diverse range of approaches, from 

the intimate storytelling of individual Holocaust survivors like Ceija Stojka, to more unconventional 

and seemingly “trivial” topics such as weather and climate in concentration camps. These use cases 

demonstrated the flexibility of the MEMORISE concept, showing that Holocaust memory can be 

communicated in ways that are both innovative and historically responsible. The emphasis on 

personal stories, visual elements like drawings and paintings, and the use of biographical objects such 

as Yvonne Koch’s gloves proved particularly effective in creating content that resonates with young 

audiences while maintaining the integrity of the source material. 

Another key insight from the workshop was the importance of building emotional connections 

between the content and the audience. The use of personal artefacts, such as Koch’s gloves or 

Stojka’s paintings, served as tangible links between past and present, helping to make the history of 

Nazi persecution more accessible and relatable. By focusing on smaller, everyday aspects of life and 

suffering in the camps—such as friendships, personal belongings, or the weather—the students were 

able to humanise the victims of Nazi persecution, creating narratives that felt personal and intimate. 

This approach aligns with the feedback from both experts and focus group participants, who 

emphasised that emotionally resonant content is more likely to engage younger viewers. 

In conclusion, the MEMORISE social media concept has evolved into a carefully crafted 

strategy that balances the demands of social media platforms with the need for historical accuracy 

and emotional engagement. By adhering to the ten points of departure, MEMORISE content will focus 

on relatable, personal storytelling that invites participation and fosters interaction. Visual 

authenticity, platform-specific strategies, and a focus on quick, attention-grabbing hooks will ensure 

that the content resonates with younger audiences while maintaining the educational mission of the 

project. 

Furthermore, while the MEMORISE social media content is not intended merely as a 

promotional tool for the project’s digital applications, it will serve as a gateway for users to engage 

with the deeper, interactive tools and resources developed by MEMORISE. This content will act as a 

bridge between storytelling and the more advanced educational tools offered by the project. To 

ensure sustainability beyond the project's initial phase, templates and content inventories will be 

developed for use by memorials and partnering institutions, enabling them to independently create 

and share content based on MEMORISE materials. This approach leverages the existing social media 

presence of these institutions, allowing them to maintain a connection with their audience and 

ensuring MEMORISE’s impact endures long after the project itself. 

The final concept prioritises emotional and interactive storytelling that remains historically 

grounded, offering a nuanced approach to Holocaust education in the digital age. With tailored 

content for platforms like TikTok and Instagram, MEMORISE will engage younger generations, 

encouraging them to not only learn about the past but to actively participate in the preservation and 

transmission of HNP. Through this approach, MEMORISE ensures that the stories of Nazi persecution 
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will continue to educate and resonate with future generations, keeping the lessons of history alive in 

a way that is meaningful and relevant for today’s digital landscape. 
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Appendices 
 

Appendix A: Expert Interviews 

As part of the development of the MEMORISE social media concept, interviews were conducted with 

professionals working at the intersection of Holocaust education, history, and social media. The 

purpose of these interviews was to gather critical insights from experts actively engaged in using 

social media to communicate complex historical narratives, particularly relating to the Holocaust. The 

interviews provided a diverse range of perspectives on how to balance the seriousness of Holocaust 

memory with the fast-paced and often entertainment-driven nature of social media platforms. 

Below is a summary of the experts interviewed for this report, including their professional 

roles and relevant experience in Holocaust education and digital communication. 

 

Jonny Whitlam  

Jonny Whitlam is a professional tour guide based in Berlin, specializing in historical tours of the city, 

with a focus on its complex 20th-century history, including the Holocaust and the legacy of Nazi 

persecution. He has worked with the Neuengamme Concentration Camp Memorial to integrate 

digital tools and social media into public history and education. With a strong presence on social 

media through his Instagram account, "Whitlams Berlin Tours" (@whitlamsberlintours), Jonny 

engages a broad audience by combining in-person tours with digital storytelling. His expertise lies in 

using visual and interactive elements to communicate historical knowledge in an accessible way, 

making him a valuable contributor to understanding how memorials and educators can leverage 

social media to reach younger generations. 

Iris Groschek 

Iris Groschek is responsible for press and public relations at the Neuengamme Concentration Camp 

Memorial in Hamburg, Germany. She manages the institution’s social media accounts, including on 

platforms such as Instagram (@neuengamme.memorial) and TikTok (@neuengamme.memorial). 

Her work focuses on adapting historical content for digital platforms, using innovative strategies to 

present sensitive material related to Nazi persecution and Holocaust memory to a younger 

audience. In her role, Iris combines historical accuracy with creative approaches to engage users, 

particularly through the use of visual narratives and interactive formats. She brings extensive 

experience in public communication within the context of Holocaust remembrance, making her 

insights into content creation and platform-specific strategies highly valuable for the MEMORISE 

project. 

Leonie Schöler 

Leonie Schöler is a journalist who actively uses social media, particularly TikTok (@heeyleonie), to 

engage with political, cultural, and historical content in innovative ways. Her background in 

journalism allows her to approach social media with a focus on storytelling, media literacy, and 

contemporary social issues. Leonie’s work addresses how young people engage with history in the 

digital age, and she explores how to make complex historical narratives, like those of the Holocaust, 

https://www.instagram.com/whitlamsberlintours/
https://www.instagram.com/neuengamme.memorial/
https://www.tiktok.com/@neuengamme.memorial?lang=en
https://www.tiktok.com/@heeyleonie
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more relatable and understandable for a younger, digital-native audience. Her contribution to the 

MEMORISE project is especially relevant in the context of ensuring that social media content is not 

only informative but also resonant with young users’ media consumption habits. 

Susanne Siegert 

Susanne Siegert is the creator behind the popular TikTok account "Keine Erinnerungskultur" 

(@keine.erinnerungskultur), which focuses on historocial education, herunder also combating 

Holocaust denial and distortion. Through her platform, Susanne uses short-form videos to address 

common misconceptions, historical inaccuracies, and the importance of memory culture. Her 

approach combines concise historical explanations with emotionally engaging content, designed to 

spark curiosity and discussion among her audience. Her experience in creating viral content that 

educates without trivializing the subject matter is particularly useful in guiding MEMORISE’s own 

social media strategy, particularly in ensuring that the content is engaging without compromising the 

gravity of Holocaust memory. 

Marlene Wöckinger 

Marlene Wöckinger is a historian and educator at the Mauthausen Memorial in Austria. She is heavily 

involved in the institution’s social media presence, particularly on TikTok (@mauthausenmemorial), 

where she engages users with educational content related to the history of Mauthausen 

Concentration Camp and its victims. Marlene’s work focuses on using social media to make historical 

education more accessible, particularly for younger audiences who may encounter Holocaust and 

Nazi Persecution memory and education for the first time through digital platforms. Her expertise in 

integrating educational content into the fast-paced world of social media provides key insights into 

how MEMORISE can create content that is both educational and engaging across different platforms. 

  

https://www.tiktok.com/@keine.erinnerungskultur
https://www.tiktok.com/@mauthausenmemorial?lang=en
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Appendix B: Outline for the MEMORISE Focus Group Interviews 

Before the Focus Group Interviews 

Prior to the focus group meetings, schools will select and identify students to participate. Upon 

agreeing to take part, information sheets outlining the nature of the study will be distributed by the 

school to parents of the students who are considered. These sheets will include a consent form for 

both the student and parent, allowing the student to participate in the focus groups and granting 

permission for the anonymized data collected during these sessions to be used in MEMORISE’s 

research. Parents will also have the option to opt-out and exclude their children from participating 

in the study. 

Students and parents will be notified that the focus group interviews will involve the screening 

of videos narrating stories and facts related to the Holocaust and Nazi persecution, which may be 

considered disturbing to some individuals. All videos have been thoughtfully selected to ensure their 

appropriateness for the age group of 15-18 years old, and no explicit violent material will be shown. 

These videos are sourced from diverse social media accounts, all of which are dedicated to 

educational purposes. All content producers are associated with Nazi camp memorial institutions or 

work in the field of creating awareness of the Holocaust and Nazi persecution and as such are 

professionals.  

Students can end their participation at any time and leave the discussion. Students will also 

be provided with the principal researcher, Prof. Tobias Ebbrecht-Hartmann's, email address. This 

ensures that they can get in touch if they wish to withdraw from the study, comment on any aspect 

of the research, or discuss something said during the meetings. This open line of communication 

ensures that participants feel supported and can voice any concerns they may have.  

We are also providing you with the contact details here so that students can ask you for them 

if they lose the information after the focus group meeting. 

Prof. Tobias Ebbrecht-Hartmann's Contact Information: 

Email: tobias.ebbrecht-hartmann@mail.huji.ac.il 

Israeli Phone: +972 54 8753414 

German Phone: +49 171 9827905 

Nature of the Focus Group Interviews 

Each focus group will convene once to discuss the various ways social media can or cannot be utilized 

to narrate stories of the Holocaust and Nazi persecution. To maintain confidentiality, each student 

will be assigned a unique number in the data processing and analysis following the interviews. 

The focus group sessions will begin with an introduction to ourselves (the researchers) 

together with a brief introduction to MEMORISE and the study’s objectives. Following this, we will 

conduct a round of questions. First, we will ask the students to say their names and ask them to 

discuss their favourite social media platform, why it is so, and mention a recent social media item 

they liked (e.g., a post, story, or TikTok). Next, we will ask the students to say their names and share 

where they first learned about the Holocaust and Nazi persecution and their level of interest in the 
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topic. We will emphasize that we hope the students feel comfortable providing genuine answers, as 

there are no right or wrong responses to any of the topics we will discuss. Their honest opinions are 

incredibly valuable to us. 

The meetings will then follow a semi-structured format, divided into seven sessions. 

The first four segments will start with the facilitator presenting two or three brief videos or stories 

from social media that convey a story or fact concerning Nazi persecution and the Holocaust. After 

each screening, open-ended questions will be posed as conversation starters to encourage discussion 

about the students' thoughts on the videos, including what they liked and disliked. This aims to give 

students insight into different ways people have tried to communicate stories related to the 

Holocaust and Nazi persecution on social media. 

The fourth session will be followed by a short break.  

In the fifth session, we ask students to imagine and discuss effective and ineffective ways to 

communicate stories about the Holocaust and Nazi persecution on social media. 

In the sixth session, we will present some of our own ideas for creating MEMORISE content 

for social media and ask for the students' reflections and feedback. 

In the final session, students will complete an anonymous survey, providing us with 

background details and giving them a last chance to share their reflections. By distributing the survey 

at the end, we hope to capture the thoughts of students who may have felt too shy to speak during 

the group discussions. All survey data will be anonymized and processed in full accordance with the 

EU GDPR regulations. 

The duration of each focus group meeting will be 1-2 hours, contingent upon the length of 

discussions following each session. 

 

Preliminary Overview of the Sessions 

Opening/Introduction 

Session - Eva Stories (Instagram) 

Brief introduction: We will start by showing you some parts of a series made of Instagram stories that 

tell the story of a young Hungarian Jewish girl. 

Screenings: 

-  1st story (intro). Approx 1. min. 

https://www.instagram.com/stories/highlights/17860421761386848/?hl=en 

-  Eva’s birthday. Approx 4.5. min 

https://www.instagram.com/stories/highlights/17998120066205191/?hl=en 

-The mother plans to hide Eva with an Aryan family but does not succeed with the plan. More people 

start being deported. The family is taken to the ghetto. Stories from. May 1 and 5th.  Approx 6. 5 min 

https://www.instagram.com/stories/highlights/17860421761386848/?hl=en
https://www.instagram.com/stories/highlights/17998120066205191/?hl=en
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https://www.instagram.com/stories/highlights/17892500953317225/?hl=en  

https://www.instagram.com/stories/highlights/17959394311269817/ 

What do you think of these stories? 

(In case they need more conversation starters) 

Did they make you feel or reflect on anything? 

What do you think of this way of telling stories of people who lived through the Holocaust and Nazi 

persecution? 

Session - Neuengamme Memorial (TikTok) 

Brief introduction: Now we will look at the TikTok account of the Neuengamme Memorial, where 

they try to teach us some things about the camp and remembering the victims Nazi persecution: 

Screenings:  

“The things you cannot see any longer” 

https://www.tiktok.com/@neuengamme.memorial/video/7153589176636558597?lang=en 

Sinti and Roma 

https://www.tiktok.com/@neuengamme.memorial/video/7162111731005689094?lang=en 

“Is it appropriate for a camp memorial to be on TikTok?” 

https://www.tiktok.com/@neuengamme.memorial/video/7103540339864030470?lang=en 

Questions: 

What do you think of the way this camp tries to tell the story of the Holocaust Nazi persecution on 

TikTok?  

(In case they need more conversation starters) 

What works and what does not work? 

What could they do differently? 

Session - Keine Erinnerungskultur (TikTok) 

Brief introduction: These videos are the private project of a young woman called Susanne Siegert 

who also works for a Nazi camp memorial.  

Screenings:  

- Susanne in Auschwitz  

https://www.tiktok.com/@keine.erinnerungskultur/video/7365943539181554976?lang=en 

“How many right-wing symbols can you fit into a (social media) profile?” 

https://www.tiktok.com/@keine.erinnerungskultur/video/7215996761427447045?lang=en 

Questions: 

What do you think of the style in these videos? 

https://www.instagram.com/stories/highlights/17892500953317225/?hl=en
https://www.instagram.com/stories/highlights/17959394311269817/
https://www.tiktok.com/@neuengamme.memorial/video/7153589176636558597?lang=en
https://www.tiktok.com/@neuengamme.memorial/video/7162111731005689094?lang=en
https://www.tiktok.com/@neuengamme.memorial/video/7103540339864030470?lang=en
https://www.tiktok.com/@keine.erinnerungskultur/video/7365943539181554976?lang=en
https://www.tiktok.com/@keine.erinnerungskultur/video/7215996761427447045?lang=en
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(In case they need more conversation starters) 

Could you imagining following this account? 

Why, and why not? 

SHORT BREAK 

Session on General Feedback 

Now, we would like to hear your thoughts and suggestions on how content related to the Holocaust 

and Nazi persecution can (and cannot) be created for social media if we want to reach an audience 

that is your age.  Do you have any ideas for that? What should we think about? 

What topics related to the Holocaust would you be interested in learning about on social media? 

At MEMORISE, we have specific content consisting of diaries and letters written by prisoners, as well 

as artworks. Do you have ideas on how to use this material to create engaging content for social 

media? 

Session on Specific Feedback 

In this session, we would like to share some specific ideas we have for creating social media content 

using MEMORISE material and hear your thoughts on them. 

Use case 1: Diaries and letters read by actors or influencers/creators and “behind the scenes” videos. 

-> Input from the focus group 

Use case 2: Example of animated paintings/visual storytelling through close-up shots and voice-over 

narration matched with diaries (matching diaries with artworks), focus on small everyday-ish topics. 

-> Input from the focus group 

Use case 3: A compelling series of questions 

-> Input from the focus group - do you have ideas for questions we should raise that will actually be 

interesting and make people think? 

Closing Session 

Survey + wrapping up 
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Appendix C: Social Media Focus Group Survey 

MEMORISE Social Media Focus Group Survey 2024 

As more survivors of Nazi persecution and witnesses to the Holocaust pass away, finding new ways 

to keep their memories alive for new generations is very important. That is where MEMORISE comes 

in. This project uses digital technology to preserve their diaries, testimonials, and other materials, 

making them accessible to everyone in innovative ways. It ensures that the stories of those who lived 

through such horrors are never forgotten, but instead continue to educate and inspire future 

generations. 

This survey is part of focus group conversations, which have the purpose of developing a social 

media concept using MEMORISE material. By using social media, we hope to communicate this 

complex history in a way that is interesting for young people.  While there is a lot of discussion about 

what we professionals would like projects like MEMORISE to achieve on social media, we often forget 

to consider the perspective of youth, who are key for projects like MEMORISE. Your input is therefore 

crucial. 

This survey will help us understand your background and interests, making it easier to design 

the concept and reach the right audience 

By participating in the survey, you agree that data will be collected and recorded in 

anonymous form as part of this survey. The information will be collected for the further development 

and improvement of our social media concept as well as for the scientific evaluation of the project. 

 

The questionnaire will be treated completely confidentially and anonymously and all survey data 

will be processed in full accordance with the EU GDPR regulations. 

 

We very much appreciate your participation. 

 

Personal Questions 

1. What is your assigned number? 

 

2. With which gender do you identify? 

Woman    

Man    

Non-binary   

Prefer not to say 

 

3. Were you or one of your parents born in a place other than Germany? 

Yes 

No 

Prefer not to say 
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4. What is your age? 

 

5. When and where did you first learn about Nazi persecution and the Holocaust? 

At home   

In school 

In the media 

Elsewhere  

I do not remember   

 

6. What social media platforms do you use on a daily basis? 

Instagram   

TikTok     

Snapchat  

Other 

 

7. Which social media platform do you use the most? 

 

General Questions 

8. How interested are you in the history of Nazi persecution? 

Very interested 

Interested 

Not so interested 

Not interested at all 

Do not know 

 

9. Which of the following topics do you find the most interesting in the context of Nazi 

persecution? 

Personal experiences of victims            

Stories of the perpetrators 

Life in the Nazi camps 

Nazi ideology    

Antisemitism 

Stories of lesser-known victim groups  

 

10. Have you ever (before today’s focus group) watched videos about topics related to Nazi 

persecution or other historical subjects on social media? 

Yes 

No 

Cannot remember 
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11. Do you think that social media can be a good place to learn about Nazi persecution? 

Yes 

No 

Do not know 

 

12. If you answered yes, could you please explain why you think that way? If you have any 

personal thoughts about how social media could be used to share stories about Nazi 

persecution, it would be great if you can share them with us. 

 

 

13. If you answered no, could you please explain why? 

 

 

14. After today’s focus group, is there anything particular you think we at MEMORISE should 

have in mind? 

 

Your survey data will be used for research purposes only. All the data will be deleted when it is no 

longer relevant to keep and up to a maximum of five years after the conclusion of the project. You can 

always withdraw your survey answers at any time, and for any reason if you wish to have your data 

deleted earlier. This can be done by writing via email dpo@sdu.dk to the Data Protection Officer of 

the University of Southern Denmark. 
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Appendix D: Survey Data 
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Appendix E: MEMORISE Storyboard Planner 
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